SAVE THE CHILDREN INTERNATIONAL [image: ]
ROLE PROFILE

	Global Engagement Director

	TEAM/PROGRAMME: 
Resource Mobilisation, Communications and Engagement
	LOCATION: UK or any existing Save the Children International Regional or Country office Worldwide

	GRADE: A – Senior level
	CONTRACT LENGTH:
Permanent

	CHILD SAFEGUARDING: 
Level 2: either the post holder will have access to personal data about children and/or young people as part of their work; or the post holder will be working in a ‘regulated’ position (accountant, barrister, solicitor, legal executive); therefore a police check will be required (at ‘standard’ level in the UK or equivalent in other countries).
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ROLE PURPOSE: 

[bookmark: _Hlk147135561][bookmark: _Hlk147136152]Save the Children is developing an ambitious Global Communications, Brand and Marketing Framework to inform and shift how the movement works together to ensure that our communications and engagement is focussed on impact for children. 

The Director will lead our ambitious plans for developing our global brand, global digital engagement, and our integrated marketing approach to support our organisational strategy; helping to accelerate growth, strengthen our brand and increase audience engagement. 

The Director will work closely with the Global Communications Director and Fundraising Hub Director to ensure alignment on priorities, promote an integrated workplan and foster collaboration across their teams. Together they will provide strategic leadership and direction to a core, globally disbursed team at Save the Children International (SCI), which works across the Save the Children Association (SCA) to strengthen the movement’s engagement work, best practice and collaboration with members and country offices.

The post holder is an active member of the Senior Management Teams of the Resource Mobilisation, Communication & Engagement (RMCE), a part of the broader SCI/SCA Extended Senior Leadership Team, and an active participant representing global communications interests into multiple Governance Groups, while also providing specific updates to the SCI/SCA CEO and the global board(s) as needed. 

Specifically the Director will:

· Lead on the planning and coordination of our annual narrative; ensuring we deliver world class, audience-centred activations for themes, campaigns and key moments where the global federation can unite to create more impact; accelerating both our financial and non-financial support.  
· Oversee and lead our new ambitious Global Digital Engagement strategy that aims to identify and mobilise global audiences to drive growth, deepen audience engagement and improve efficiencies across our channels.
· Provide crucial leadership to ensure our global audience insight, engagement funnel and our measurement framework are embedded and effectively utilised. 
· Lead our global brand strategy, to build levels of awareness, familiarity, trust and hard preference among our audiences.
· Create a centre of excellence within the federation; supporting members with best practice approaches on brand; marketing integration, audience-centricity and digital engagement.
This role will be responsible for leading global change and transforming the way we work, which will require leadership and change management skills along with strong cross collaboration throughout our global federated organisation to bring greater alignment in our external engagement. This will involve working closely with peers in the extended leadership team as well as decision makers across the global federation. 

They will also drive excellence in creative engagement, with story telling at its heart, and will be accountable for ensuring this work is informed by our brand, audience insight and ongoing impact monitoring.



	SCOPE OF ROLE
Reports to: Director, Resource Mobilization, Communications and Engagement
Staff reporting to this post: Direct line management of three; Global Head of Digital Engagement; Global Head of Brand and Audience and Integrated Planning and Strategy Lead

Budget Responsibilities: Yes

Role Dimensions: this is a highly demanding, fast-moving role that requires skills in executive-level stakeholder management, integrated marketing strategy development, digital engagement, brand management and audience insight. Strong project management, building effective relationships across Save the Children, as well as having an excellent grasp of trends and connections to the outside world (within the sector, media and across different publics on a global scale) are all crucial




	KEY AREAS OF ACCOUNTABILITY : 

Lead on the planning and coordination of our annual narrative:

· Lead the planning and delivery of our annual narrative (themes, campaigns and key moments where the global federation can unite to create more impact across brand, fundraising, campaigns and advocacy), ensuring we deliver world-class creative campaigns through all stages of the engagement funnel. 

· Develop and maintain an effective audience-centred planning process across the global federation to maximise our reach and impact. This will include working closely with the Global Communications Director and Director of the Global Fundraising Hub; leading the Integrated Planning Steering group, overseeing the project management of global activations and ensuring tools such as our global calendar work effectively for greater coordination. 

· Lead on the delivery of our global end of year fundraising campaign, ensuring we create an inspiring and engaging campaign that embeds our brand and raises funds through with powerful audience centric messaging and content.

Oversee and lead our new ambitious Global Digital Engagement strategy:

· Lead our global team to enhance the digital experience across all SCI channels; mobilising greater engagement (both financial and non-financial) across our global audiences. This will include embedding innovation; testing new ways to inspire and develop audience engagement.

· Drive an insight-led, digital-first approach for our activations including the development of content, campaign strategies; and supporter engagement journeys and materials that drive engagement across our digital channels.

·  Accelerate income growth through effective digital fundraising across the federation. 

Provide crucial leadership to ensure our global audience insight, engagement funnel and our measurement framework are embedded and effectively utilised: 
· Lead our audience-centric approach: providing clarity on who our global audiences are, their motivations and how best to engage them. 

· Champion the engagement funnel and our measurement framework as key tools to ensure we are targeting audiences effectively and measuring, learning from and improving our collective impact.
 
Lead our global brand strategy:

· Overseeing the delivery of the global brand strategy that provides clarity and usability to our brand across the global organisation.

· Champion brand as a key strategic tool for growth and reputation protection, enabling integrated communication and messaging across the movement, increasing  brand awareness, familiarity, trust and hard preference among our audiences.

Create a centre of excellence within the federation:

· Champion a culture of support, innovation and best practice in brand, marketing and digital across Save the Children by developing best practice/knowledge sharing approaches that ensures key lessons and impactful methods are shared and leveraged to increase revenue growth and supporter engagement.

· Drive best practice approaches and skills development through global management of the Brand Steering Group, Digital Leaders group and other practitioner groups.

Other accountabilities:

· Oversee global integrated marketing budgets and reporting to ensure that they are delivering  the global strategy and work-plans, agreed with members, and can demonstrate impact to key stakeholders, including identifying where we can achieve budget savings through shared services and collective action.

· Keep abreast of relevant sector trends through maintaining strong connections to peers and marketing leaders. Represent Save the Children at international peer meetings and participate in sector comparisons for the benefit of the federation.

· Develop a high-performing team – act as a key change agent, reinforcing our vision and values promoting a culture of high performance, well-being, continuous improvement, positive communication and team work.

· Support senior leaders, including the SCA/SCI CEO, board members, and SCI SLT in their brand, marketing and digital activities to build trust, credibility and effective delivery of priorities with both external and internal audiences.


	SKILLS AND BEHAVIOURS (SCI Values in Practice) 
Accountability:
· Holds self-accountable for making decisions, managing resources efficiently, achieving and role modelling Save the Children values
· Holds the team and partners accountable to deliver on their responsibilities - giving them the freedom to deliver in the best way they see fit, providing the necessary development to improve performance and applying appropriate consequences when results are not achieved.
Ambition:
· Sets ambitious and challenging goals for themselves and their team, takes responsibility for their own personal development and encourages their team to do the same.
· Widely shares their personal vision for Save the Children, engages and motivates others
· Future orientated, thinks strategically and on a global scale.
Collaboration:
· Builds and maintains effective relationships, with their team, colleagues, Members and external partners and supporters.
· Values and champions diversity, seeing it as a source of competitive strength approachable, good listener, easy to talk to.
Creativity:
· Develops and encourages new and innovative solutions.
· Willing to take disciplined risks.
Integrity:
· Honest, encourages openness and transparency; demonstrates highest levels of integrity.


	QUALIFICATIONS  
· Undergraduate degree or equivalent proven work experience
· Demonstrated success and substantial experience building and establishing strong integrated marketing approaches, including leading supporter engagement campaigns that translated into more money and supporters, ideally for/with global organisation or global agency in a marketing function.


	EXPERIENCE AND SKILLS
· Proven integrated marketing leadership at a senior level, in a complex, global organisation, with the demonstrable ability to work in a networked organisation, influencing others through ‘soft power’.
· Proven success in developing and implementing integrated marketing approaches that deliver increased income, brand engagement and campaign impact.
· Extensive experience in leading digital strategies and impactful digital engagement approaches which can drive global fundraising and campaigns efforts. 
· Experience of leading audience insight work and insight informed approaches to engagement, including consistent testing / analysis to inform first-class integrated supporter experiences across fundraising, engagement and campaigns. 
· Experience in leading global brand strategies to deliver audience-centred integrated engagement approaches that enable cut through and build brand equity. 
· External environment and sector understanding: being able to advise senior leaders on the impact of decisions made.
· Change management leader with proven ability to build teams.
· A track record of successful project management in a complex organisation, with a proven ability to forge consensus and drive action.
· Ability to lead teams, providing professional direction, inspiration, high standards of performance and championing standards and developing team members.
· Experience of building personal networks at senior levels, resulting in improved engagement.
· Experience of solving complex issues through analysis, definition of a clear way forward and ensuring buy in.
· Significant experience of managing staff with different backgrounds and expertise and building and developing their performance.
· Willingness to travel overseas for up of 15% of the time.
· Ability and passion to work in a culturally diverse setting.
· Commitment to Save the Children’s values and ways of working.
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	Equal Opportunities 
The post holder is required to carry out the duties in accordance with the SCI Equal Opportunities and Diversity policies and procedures.

	Health and Safety
The post holder is required to carry out the duties in accordance with SCI Health and Safety policies and procedures.

	Child Safeguarding:
We need to keep children safe so our selection process, which includes rigorous background checks, reflects our commitment to the protection of children from abuse.

	Safeguarding our Staff:
The post holder is required to carry out the duties in accordance with the SCI anti-harassment policy.

	Additional job responsibilities
The job duties and responsibilities as set out above are not exhaustive and the Post holder may be required to carry out additional duties within reasonableness of their level of skills and experience.
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