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ROLE PROFILE


	TITLE: Global TV Fundraising Specialist (Secondment)

	TEAM/PROGRAMME: Global Fundraising and Marketing Hub 
	LOCATION: 
UK or any existing Save the Children International Regional or Country office Worldwide

	GRADE: C/3 Mid- Senior level
	CONTRACT LENGTH: 5 months (January to May 2024)

	CHILD SAFEGUARDING

Level 2: either the post holder will have access to personal data about children and/or young people as part of their work; or the post holder will be working  in a ‘regulated’ position (accountant, barrister, solicitor, legal executive); therefore a police check  will be required (at ‘standard’ level in the UK or equivalent in other countries).
ROLE PURPOSE:
Save the Children is implementing its ambitious global strategic fundraising plan and significantly increasing funds, with a focus on unrestricted funds, is a main priority in the strategy. In recent years, Save the Children’s Members have had considerable success increasing the number of regular donors recruited through DRTV, however recent challenges have led to a decline in acquisition volume from this channel.
As our current Global TV Fundraising Specialist takes a period of absence for 5 months, this secondment is a priority in order to continue supporting Members in growing and optimising performance from DRTV and CTV. 

This role sits in the Global Fundraising and Marketing Hub, which provides strategic support and technical guidance to our Members in Asia, Europe, Latin America and North America. 
This is an opportunity for an ambitious fundraiser to support our global approach to DRTV, Connected TV, and digital integration strategy as part of our international team. The post is responsible helping to deliver our global TV strategy and supporting implementation across Save the Children Members, including collaborating with our Global Creative Content Unit on audiovisual content plans and with our Global Digital Engagement Team to enhance Digital and DRTV integration. 


	SCOPE OF ROLE: 
Number of direct reports: None 
Budget Responsibilities: None


	KEY AREAS OF ACCOUNTABILITY: 
Content Development: Develop and manage DRTV, CTV and supplementary digital fundraising creative content that can be tested and rolled out across Save the Children’s markets.

· Work with the GCCU on the centralised production and management of fundraising creative content across DRTV, CTV and any relevant surrounding digital assets in line with the wider global creative content strategy, to be adapted by Members globally.
· Management of all DRTV content and advert adaptation resources (including clean masters, audio files and b-rolls) that Members can use to create their own ads, through ContentHub, our internal content archive system.
· Management of relationship with global creative agencies/suppliers.

Market support: Support new and existing DRTV Member markets 
· Improve optimisation of TV RG acquisition globally, with focus on supporting high-priority markets, in coordination with the Market Development Cluster and Individual Giving Cluster
· Offer strategic and focused support for markets identified as priority for DRTV/CTV with the aim of increasing efficiency and improving ROIs

· Offer ad-hoc support to other markets and emerging markets in the set up and test phase of new DRTV campaigns

· Support annual DRTV strategy and planning discussions with key Members, evaluate programmes and suggest continuous improvement

· Provide input to key data analysis and reports produced by Data Analysts to ensure value of DRTV is truly represented, and use key insights to inform Members’ DRTV strategy and plans.

· Manage relationships with global media suppliers.

Integration: Ensure TV activity is integrated within member programmes, with a focus on digital 

· Encourage cross-channel alignment and collaboration in order to maximise opportunities for TV & Digital integration. This can include:
· Supporting plans for CTV and VOD testing, ensuring that this aligns with wider DRTV and Digital strategies. 

· Ensuring the donor digital journey is seamless, and gives no barriers to giving. This can include working with the digital team to coordinate Member support on Conversion Rate Optimisation to optimise landing and donation pages, advising members on optimising home page to support digital activity and supporting DRTV through digital channels in order to increase traffic and conversion 

· Reviewing DRTV attribution models used in different markets and identifying ways to align methodologies and DRTV reporting globally

· Developing supplementary fundraising creative assets that will work on digital channels 

Skill Sharing and knowledge sharing: Drive ambition and innovation across TV activities and improve level of expertise within DRTV Practitioner Community.
· Support the development of webinars, skillshare sessions and monthly calls with DRTV Practitioners worldwide related to DRTV, CTV and other relevant topics

· Share results, techniques and materials from Save the Children Members across the movement in order to inspire fundraisers and improve the overall results across TV

· Be responsible for sharing of resource, insights and benchmark reports with key DRTV stakeholders.

External focus: Ensure that Save the Children is staying abreast of channel developments and optimising the channel for the organisation. 
· Keep up to date with relevant trends and use of the TV channel in the commercial and not-for-profit sector and harness this to inspire and bring about advances in Save the Children’s DRTV programmes.


	BEHAVIOURS (SCI Values in Practice)

Accountability:

· Holds self accountable for making decisions, managing resources efficiently, achieving and role modelling Save the Children values
· Holds the team and partners accountable to deliver on their responsibilities - giving them the freedom to deliver in the best way they see fit, providing the necessary development to improve performance and applying appropriate consequences when results are not achieved.

Ambition:

· Sets ambitious and challenging goals for themselves and their team, takes responsibility for their own personal development and encourages their team to do the same
· Widely shares their personal vision for Save the Children, engages and motivates others

· Future orientated, thinks strategically and on a global scale.

Collaboration:

· Builds and maintains effective relationships, with their team, colleagues, Members and external partners and supporters
· Values diversity and sees it as a source of competitive strength
· Approachable, good listener, easy to talk to.

· Adaptable to different cultural norms and working styles

Creativity:

· Develops and encourages new and innovative solutions
· Willing to take disciplined risks.

Integrity:

· Honest, encourages openness and transparency; demonstrates highest levels of integrity.

	QUALIFICATIONS
· University degree or other relevant professional qualification or experience
· Chartered Institute of Marketing (CIM), Institute of Fundraising (IoF) or Institute of Direct Marketing (IDM) qualifications or overseas equivalent would be an advantage.

	EXPERIENCE AND SKILLS

· Experience of delivering successful TV fundraising campaigns including experience in the not-for-profit sector 
· Experience of contract negotiations and managing external suppliers, particularly creative and media agencies, and internal service providers such as data and digital
· Solid direct marketing and project management skills in planning and executing campaigns across a range of channels and delivering projects on time and to budget 
· A proven track record in delivering and maximising the income from direct marketing campaigns

· Demonstrable understanding of developing a strategy and working within this to assess and make operational decisions
· Experience of developing and using monitoring and analysis tools for fundraising or marketing activity

· Demonstrable understanding or experience of working within a team with knowledge management and skill sharing responsibilities equivalent in scale and focus to this role 

· Capacity to build and maintain excellent relations and to work effectively in a multicultural and multi-ethnic environment respecting diversity

· Experience of working in a support role to a diverse range of fundraising markets

· Strong personal organisational and self-management skills with an ability to work both independently and within teams and motivate others

· Ability to think critically, objectively, analytically, and strategically, solve problems quickly and show initiative

· Ability to articulate the work of Save the Children with passion

· A self-starter using initiative to see opportunities to achieve objectives in this role 

· Excellent communications skills, both written and verbal

· Strong IT skills particularly in Microsoft Word, Excel, Power Point and Outlook / Teams
· Fluent in English with excellent writing and speaking mandatory. Additional language skills such as Spanish would be an asset

· Willing to travel to support members directly or to relevant events as required.


	Additional job responsibilities

The job duties and responsibilities as set out above are not exhaustive and the post holder may be required to carry out additional duties within reasonableness of their level of skills and experience.

	Equal Opportunities 

The post holder is required to carry out the duties in accordance with the SCI Equal Opportunities and Diversity policies and procedures.

	Child Safeguarding:

We need to keep children safe so our selection process, which includes rigorous background checks, reflects our commitment to the protection of children from abuse.

	Safeguarding our Staff:

The post holder is required to carry out the duties in accordance with the SCI anti-harassment policy.

	Health and Safety

The post holder is required to carry out the duties in accordance with SCI Health and Safety policies and procedures.


