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ROLE PROFILE

	JOB TITLE:  Global Digital Communications Unit Lead

	TEAM/PROGRAMME: 
Global Communications and Engagement Team
	LOCATION: 
UK or any existing Save the Children International Regional or Country office Worldwide.  The role will involve up to 25% international travel.

	GRADE: B Mid – Senior level
	Type of Contract:

One Year - Maternity cover


	CHILD SAFEGUARDING: 

Level 2: either the post holder will have access to personal data about children and/or young people as part of their work; or the post holder will be working  in a ‘regulated’ position (accountant, barrister, solicitor, legal executive); therefore a police check  will be required (at ‘standard’ level in the UK or equivalent in other countries).



	ROLE PURPOSE: 
Save the Children is in the middle of its ambitious 2019 – 2021 strategic plan that looks to significantly increase our digital engagement with new and existing supporters to achieve our programmatic and advocacy goals.

Both raising funds and engaging with our supporters through campaigning in digital channels are key to delivering to the strategy. 

This role sits within the Global Digital Engagement Team, a virtual team, which provides strategic support and specialist technical guidance to our 27+ Members, most of them in Asia, Oceania, Europe and the Americas. This team also focuses on reaching out to new audiences and engaging with them in non-member markets with a special focus on a list of key markets. 
This role will lead the Digital Communications Unit (DCU), a unit that sits within the digital team and supports all sub-teams of the wider department and other key stakeholders with a digital first approach to brand and strategic communications, audience engagement, campaigning and fundraising, using our organic digital channels (website and social media), engagement tactics and organic content to build and engage our various audiences.
The Global Digital Communications Unit Lead is responsible for

· Leading the DCU, a team of five, in delivery of Communications and Engagement team’s KPIs

· Development of DCU strategy, goals, KPIs and ways of working, including the personal development of four roles through effective people management and team leadership skills

· Developing effective digital communications strategies for global campaigns, key global moments and emergency responses  

· Management of team capacity, workload, prioritization and planning , which includes top level budget planning and management

· Leading on development of strategy for use of SCI digital channels (organic social media and website) to deliver key organizational goals

· Responsible for content and channel management and community engagement across owned channels being ultimately accountable for performance

· Measuring and tracking digital brand and engagement impact via framework 

· Embedding trends and insights into strategic planning and thinking across the organisation

· Member support and engagement- skill sharing, training, capacity

· Integration and collaboration with digital specialists in Digital Engagement, GCCU, Media, CEO office


	SCOPE OF ROLE: 
Reports to: Head of Digital Engagement  
Staff reporting to this post: Global Digital Communications Manager, Global Social Media Officer X2, Global Trends and Insights Manager
Budget Responsibilities: Direct responsibilities over the budget related to:

- Social listening tool and other trends and insights tools (if needed)
- Social Media Management tool and other related expenses 
- Budget forecasting for future planning

- Team training for unit

Role Dimensions: The role will require an ability to work in a networked structure across functional and geographical boundaries.


	KEY AREAS OF ACCOUNTABILITY: 
1. Lead the DCU in delivery in CE team KPIs

· Develop unit’s goals, KPIs, strategy and ways of working ensuring full integration, collaboration and support for key stakeholders across CE team and wider organisation

· Lead and support personal development of unit members to deliver team and organisational goals efficiently and effectively 

· Work closely with key stakeholders (Director and Head of each sub team) to ensure needs are met and DCU is supporting in priority areas of work that will deliver integrated KPIs

· Integrate and collaborate with digital specialists in GCCU, GMU and CEO team to ensure consistent and coherent approach to digital communications

· Manage budget lines and team planning process effectively to enable success and innovation

2. Develop and implement innovative, data-driven digital communications strategies for global campaigns, key global moments and emergency responses

· Work with key stakeholders to ensure digital first approach to delivery of communications across various audiences 

· Develop digital storytelling and brand engagement/awareness digital framework for global campaigns that will engage existing and reach new audiences 
· Working closely with Supporter Engagement Specialist, Identify and support opportunities for integration across content, comms, digital and fundraising

· Lead on engagement of key members to execute global campaigns, nationally, providing 1-1 support in the area of digital communications and digital integration 
3. Lead on development of strategy for use of SCI owned digital channels to deliver key organisational goals

· Work closely with Website re-development project roles as web content strategy lead, ensuring website is set up for improved engagement and help to build full digital journey from engagement to donor

· Lead execution of SCI Organic Social Media strategy for improved engagement that outlines how global social media can achieve our organizational goals over the next five years
· Identify and support opportunities for integration across content, comms, digital and fundraising

· Member support and owned channels- see below 

4. Responsible for execution of owned channels editorial, content and community management
· Be ultimately accountable to use of digital communications organic channels, identifying and engaging their audiences and tracking their success
· Ensure channel managers are aligned with DCU, CE and organisational strategy 

· Encourage and seek out methods of innovation in the use of organic digital communications including testing of new and emerging channels

· Identify and support opportunities for collaboration with key digital corporate partners

5. Lead on embedding of data-driven digital communications approach

· Embedding trends and insights into strategic planning and thinking across the organisation 
· Work with key stakeholders and leaders to ensure SEO, SEM, Content marketing and trend reactive approaches are applied to campaign strategies

· Work closely with Head of Global Brand to identify digital brand footprint measurement framework

6. Accelerating members’ capabilities in digital communications by leading a practitioners group  

· Develop and manage benchmarking, skill sharing, training and capacity building in digital communications, and digital campaigning best practices and approaches 
· One-to-one support to key member offices
Lead on other key areas of strategic digital communications as requested by superiors.


	SKILLS AND BEHAVIOURS (SCI Values in Practice) 
Accountability:

· holds self accountable for making decisions, managing resources efficiently, achieving and role modelling Save the Children values

Ambition:

· sets ambitious and challenging goals for them self and takes responsibility for their own personal development 

· widely shares their personal vision for Save the Children, engages and motivates others

· future orientated, thinks strategically and on a global scale.

Collaboration:

· builds and maintains effective relationships with colleagues, Members and external partners and supporters

· values diversity, sees it as a source of competitive strength

· approachable, good listener, easy to talk to.

Creativity:

· develops and encourages new and innovative solutions

· willing to take disciplined risks.

Integrity:

· honest, encourages openness and transparency; demonstrates highest levels of integrity


	QUALIFICATIONS  
University/Master degree in Digital Marketing or other relevant professional qualification or experience


	EXPERIENCE AND SKILLS

Essential

· Proven experience in a strategic lead role with decision making responsibilities

· Demonstrable leadership and people management skills

· Demonstrable high level knowledge and at least five years of experience in digital communications, social media, social listening, and community management  

· Demonstrated success in delivering high-quality, impact driven, digital campaigns at an international level.

· Data driven person with strong analytical skills

· Excellent written and verbal communication skills in English, additional language skills would be an asset

· Experience developing well performing social media and website content
· Significant ability to work in a fast-paced environment and to adapt work plans flexibly depending on external opportunities.

· Capacity to build and maintain excellent relations and to work effectively in a multicultural and multi-ethnic environment respecting diversity

· A willingness to travel to support members directly or to relevant events as required.
Desirable

· Experience working internationally in a support role to a diverse range of local offices

· Senior experience in the INGO sector. 

· Proven project management skills delivering complex projects on time and on budget with a strong knowledge of analysis of costs/impact and all other relevant digital engagement KPIs.

· Strong personal, organisational and self-management skills; with an ability to lead and work in teams and motivate others

· A self-starter using initiative to see opportunities to achieve objectives in this role 

· Excellent communications skills, both written and verbal

· Strong IT skills particularly in Microsoft products
· Ability to articulate the work of Save the Children with passion


	Additional job responsibilities

The duties and responsibilities as set out above are not exhaustive and the role holder may be required to carry out additional duties within reasonableness of their level of skills and experience.

	Equal Opportunities 

The role holder is required to carry out the duties in accordance with the SCI Equal Opportunities and Diversity policies and procedures.

	Child Safeguarding:

We need to keep children safe so our selection process, which includes rigorous background checks, reflects our commitment to the protection of children from abuse.

	Safeguarding our Staff:

The post holder is required to carry out the duties in accordance with the SCI anti-harassment policy

	Health and Safety

The role holder is required to carry out the duties in accordance with SCI Health and Safety policies and procedures.
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