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ROLE PROFILE

	TITLE:  Global Digital Trends and Insights Manager

	TEAM/PROGRAMME: Global  Global Communications and Engagement Hub
 
	LOCATION: 
UK or any existing Save the Children International Regional or Country office Worldwide 

	GRADE: C Mid-Senior level
	CONTRACT LENGTH: 1 year

	CHILD SAFEGUARDING:
Level 2: either the post holder will have access to personal data about children and/or young people as part of their work; or the post holder will be working  in a ‘regulated’ position (accountant, barrister, solicitor, legal executive); therefore a police check  will be required (at ‘standard’ level in the UK or equivalent in other countries).



	ROLE PURPOSE:
Save the Children is in the middle of its ambitious strategic plan that looks to significantly increase our digital engagement with new and existing supporters to achieve our programmatic and advocacy goals.

Both raising funds and engaging with our supporters through campaigning in digital channels are key to delivering to the strategy. 

Therefore, it is a priority for National Save the Children Member Organizations (internally called “Members”) to increase this expertise in the international team to support the growth in this channel. 
This role sits within the Global Communications Unit, under the Global Digital Engagement Team, a virtual team, which provides strategic support and specialist technical guidance to our 27+ Members, most of them in Asia, Oceania, Europe and the Americas. This team also focuses on reaching out to new audiences and engaging with them in non-member markets with a special focus on a list of key markets, and our global Save the Children International digital channels.
This is a unique opportunity for an ambitious and talented Global Digital Trends and Insights Manager to join our global team and help us scaling up our digital campaigns, content and experience in order to attract, inspire and engage a higher volume of supporters, who are critical to achieve our ambitions for children.
There is a need across our movement to monitor online conversations and key words related to priority fundraising campaigns, new markets, operational issues, specific humanitarian crises, and security or reputational incidents.  We would like to improve and develop similar approaches across the movement to collect digital insights to improve our impact using social listening, search listening, SEM and SEO insights.

In coordination with the Communications and Engagement team, Fundraising Hub, Global Campaigns, and other SCI departments, the post is responsible for leading on, 

· Coordinate and maintain the collective use of the shared insights and listening tools, across the Save the Children movement. Support members in building confidence to use insights tools, providing a community and space for skill-sharing and best practice
· Working with key stakeholders to identify opportunities for insight report/dashboard production, ensuring insights will be utilized to inform strategy and content planning
· Promoting the benefits and possibilities of insights tools and reports to key stakeholders 
· Producing insightful reports that are used for campaign and strategy development across the movement
· Use insights data on a regular basis to inform digital team and new markets project content marketing planning to generate quality content that engages audience and provides them with valuable information

· Managing existing and acquiring new insights tools that will further our global trends and insight strategy
· Managing of contracts and supplier relationships for all trends and insights tools
· Working closely integrated with the Global brands team and Audience segmentation project lead to provide insights for defined audiences
· Leading on external current affairs and trends, ensuring Save the Children is ready to react in both trending and emergency situations
· Working closely with global digital partners such as META and TikTok to capture campaign and audience insights
In the event of a major humanitarian emergency, the role holder may be expected to work outside the normal job description and be able to vary working hours accordingly.



	SCOPE OF ROLE: 
Reports to: Digital Communications Unit Lead
Number of direct reports: None 

Budget Responsibilities: None


	KEY AREAS OF ACCOUNTABILITY: 
Stakeholder Engagement and integration: Supporting Key stakeholders in utilizing audience insights for campaign and strategy development by

· Building relationships with stakeholder leaders and cluster groups 

· Showcasing benefits of audience insights tools and how to use reports strategically

· Identifying opportunities to produce insights reports across the organization 

· Educating and informing stakeholders on the purpose of insights tools

· Integrating with NMM project for key market insights

· Integrating with Global Brand team for audience insights projects

· Integrating with global digital partners 

Report production: Planning and producing insights reports and dashboard using key tools 

· Using social listening and future tools to produce reports for campaigns, fundraising, emergencies and key projects across RMCE
· Storing and sharing reports with key stakeholders 

· Working closely on Audience Segmentation project to ensure regular insights are aligned

· Provide Digital Engagement team with regular insights and SEO guidance for optimum content marketing planning

Tool Management: Managing current and acquiring new insights tools

· Manage existing insights tools, Digimind, including agency relationship, tool searches and users

· Explore possibilities for new tools e.g. Search listening, that will build out our trends and insights strategy

Reactive insights: Leading of providing quick and reactive insights for Ride the Wave moments and emergencies

· Manage global trends dashboard daily and report insights to CE team and other key stakeholders and necessary 

· During emergency, provide insights for reactive campaigning

· Help to build preparedness plans to respond to humanitarian emergencies and be on hand to support a rapid scale up digital activities in the event of a humanitarian emergency.

Skill Sharing: Develop communities of practice for trends and insights specialists across the organization

· Support members by Initiating members working group for insights skill sharing and best practice

· Provide 1-1 support for specific member or regional offices as required to drive forward local strategies
· Increase members confidence in using social listening and other insights tools

· Develop a trends and insights dashboard for global use

· Support in the planning and coordination of in-person and remote skill sharing events and webinars. 
· Help to create closer links between members and encourage a globally aligned approach 
· Identify successful individual initiatives that have potential to be successfully scaled in other markets and share them with Members globally.
· Facilitate the peer to peer exchange of expertise across the movement
External focus: Ensure that Save the Children is staying abreast of channel developments and optimising the channel for the organisation. 

· Help to monitor digital insights developments both internally and externally in order to share key learnings with markets who could benefit from that knowledge

· Keep up to date with relevant trends in this area of work and ensure the best tools are being consider to help deliver our strategy
Support for any other projects that meet organisation needs as advised by Digital Communications Unit Lead.



	BEHAVIOURS (SCI Values in Practice) 
Accountability:

· holds self-accountable for making decisions, managing resources efficiently, achieving and role modelling Save the Children values

Ambition:

· sets ambitious and challenging goals for themselves, takes responsibility for their own personal development 

· widely shares their personal vision for Save the Children, engages and motivates others

· future orientated, thinks strategically and on a global scale.

Collaboration:

· builds and maintains effective relationships with colleagues, Members and external partners and supporters

· values diversity, sees it as a source of competitive strength

· approachable, good listener, easy to talk to.

Creativity:

· develops and encourages new and innovative solutions

· willing to take disciplined risks.

Integrity:

· honest, encourages openness and transparency; demonstrates highest levels of integrity



	QUALIFICATIONS 

· University degree in Digital Marketing, Communications or other relevant professional qualification
· Experience in marketing, communications, digital role
· Demonstrable high level knowledge and a good foundation of experience working within a marketing, communications or digital department focused on engaging audiences to take action



	EXPERIENCE AND SKILLS:
Essential
· Demonstrable high level knowledge and at two years of experience working within a marketing, communications or digital department focused on engaging audiences to take action.

· Fluent in English, additional language skills would be an asset

· Capacity to build and maintain excellent relations and to work effectively in a multicultural and multi-ethnic environment respecting diversity

· Experience in management/use of trends and insights tools (e.g. Meltwater, Google Trends, SEM/SEO, content marketing, Search listening or social listening tools)

Desirable

· Experience in the profit or non-profit sector (ideally both at client and agency side).

· Experience working internationally in a support role to a diverse range of markets
· Senior experience developing successful communications strategies
· Experience optimizing content and messaging for external audiences
· Experience implementing a known insights tool analysing the data provided by this tool.

· Proven project management skills delivering complex projects on time and on budget with a strong knowledge of all the financial aspects of digital fundraising/marketing including analysis of costs/income, ROI, conversion and donor/client retention data and all other relevant KPIs.
· Strong personal, organisational and self-management skills; with an ability to lead and work in teams and motivate others

· A self-starter using initiative to see opportunities to achieve objectives in this role 

· Excellent communications skills, both written and verbal

· Strong IT skills particularly in Microsoft products
· Ability to articulate the work of Save the Children with passion

· A willingness to travel to support members directly or to relevant events as required.


	Additional job responsibilities

The job duties and responsibilities as set out above are not exhaustive and the post holder may be required to carry out additional duties within reasonableness of their level of skills and experience.



	Equal Opportunities 

The post holder is required to carry out the duties in accordance with the SCI Equal Opportunities and Diversity policies and procedures.



	Health and Safety

The role holder is required to carry out the duties in accordance with SCI Health and Safety policies and procedures.

	Child Safeguarding:

We need to keep children safe so our selection process, which includes rigorous background checks, reflects our commitment to the protection of children from abuse.

	Safeguarding our Staff:

The post holder is required to carry out the duties in accordance with the SCI anti-harassment policy
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