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ROLE PROFILE


	TITLE: Digital Fundraising Manager for Emerging Markets

	TEAM/PROGRAMME: Global Communications and Engagement Hub
 
	LOCATION: 
UK or any existing Save the Children International Regional or Country office Worldwide or home based. The role could involve up to 15% international travel.

	GRADE: C Mid-Senior level
	CONTRACT LENGTH: Permanent

	CHILD SAFEGUARDING:
Level 2: either the post holder will have access to personal data about children and/or young people as part of their work; or the post holder will be working  in a ‘regulated’ position (accountant, barrister, solicitor, legal executive); therefore a police check will be required (at ‘standard’ level in the UK or equivalent in other countries).



	ROLE PURPOSE: 
Save the Children is developing a globally integrated digital campaign based approach as well as growing our supporter giving through digital channels as main priorities in the current strategy. 

As the Digital Fundraising Manager for Emerging Markets, you will have an exciting role working with the Non-Member Markets Team, a digital fundraising program where Save the Children raise funds in countries where we don’t have a Member presence. 
You will be in charge of the design, execution and overseeing of a long term competent and innovating digital engagement and fundraising strategy, as well as an annual action plan for the online fundraising activities, ensuring that they are aligned with Save the Children fundraising strategy.
This role sits within the Digital Public Engagement Team, an agile team, already working virtually before the pandemic, which provides strategic support and specialist technical guidance to our 27+ Members, most of them in Asia, Oceania, Europe and the Americas. This team also focuses on reaching out to new audiences and engaging with them in non-Member markets with a special focus on a list of key markets. 

This is a great opportunity to build upon a range of skills and gain excellent experience and knowledge while working in an international and multicultural environment. 

The post holder works collaboratively with other roles within the Digital team, Content and Creative Unit as well as the Fundraising Hub. 



	SCOPE OF ROLE: 
Reports to: Global Digital New Markets Specialist 
Staff reporting to this post: None.

Budget Responsibilities: Not directly. However, this role will support and work hand-in-hand with the New Markets Specialist who does have the responsible for meeting revenue and ROI targets and ensuring that spending is within agreed budgets and that any deviations from forecast are managed and escalated. 


Role Dimensions: 

The primary deliverables and scope will be focused in non-member markets growth.

The role will require an ability to work in a networked structure across functional and geographical boundaries. 

In the event of a major humanitarian emergency, the role holder may be expected to work outside the normal job description and be able to vary working hours accordingly.

This role will involve the opportunity to travel to participate in in-person team meetings.

	KEY AREAS OF ACCOUNTABILITY: 
1- Develop and execute a multi-channel digital fundraising and engagement strategy in collaboration with Global Digital Paid Media Specialist and the New Markets Specialist. The goal is to drive sustainable semi-restricted and unrestricted income growth through digital channels in non-member markets.

2- Manage the implementation of the direct digital donor acquisition program, alongside a digital agency, using paid search, paid social channels, display ads and other digital platforms as appropriate. Responsible for building/editing the donation pages for each campaign.
3- Manage implementation of lead generation through digital paid media, lead nurturing and conversion through email marketing. The strategy should be integrated with telemarketing conversion alongside the New Markets Supporter Experience Manager.
4- Design and lead other digital fundraising campaigns like cryptocurrency fundraising and Connected TV.

5- Coordinate with the Global Creative Content Unit to brief on digital assets needed for the different campaigns.

6- Manage vendors/digital agencies to the responsibilities and metrics of success outlined in the contract and statement of work. Support vendor selection process through identification of requirements, development of RFP’s and selection process as required.
7- Support New Markets Supporter Experience Manager to coordinate with telemarketing agency, leads data supplier and digital marketing agency to ensure daily, weekly and monthly monitoring implement for lead generation.

8- Identify new and creative growth strategies; develop plans to reach growth targets; ensure ongoing testing and program optimization.

9- Ensure that all KPIs, acquisition and financial targets are met across all digital channels.

10- Adjust budget allocation from low-performing to high-performing areas as required.

11- Alongside the Web Analysts, develop and monitor clearly defined metrics of success for all digital activity, providing regular reporting through existing Data Studio. 
12- Assist the New Markets Supporter Experience Manager to design and optimize the digital donor life cycle. 

13- In close coordination with Head of Humanitarian Fundraising, this role will maximize digital opportunities during humanitarian emergencies in non-member markets to raise semi-restricted funds that help financing our Children Emergency Fund. 

14- Lead and develop best practice case studies to share with our member offices. In close coordination with the rest of the digital engagement team develop case studies that show best practices and present it to members with the goal of helping them accelerate their digital growth. 

Other tasks and projects as required by the Head of Digital Engagement team.


	BEHAVIOURS (Values in Practice)
Accountability:

· holds self-accountable for making decisions, managing resources efficiently, achieving and role modelling Save the Children values

· holds the team and partners accountable to deliver on their responsibilities - giving them the freedom to deliver in the best way they see fit, providing the necessary development to improve performance and applying appropriate consequences when results are not achieved.

Ambition:

· sets ambitious and challenging goals for themselves and their team, takes responsibility for their own personal development and encourages their team to do the same

· widely shares their personal vision for Save the Children, engages and motivates others

· future orientated, thinks strategically and on a global scale.

Collaboration:

· builds and maintains effective relationships, with their team, colleagues, Members and external partners and supporters

· values diversity, sees it as a source of competitive strength

· approachable, good listener, easy to talk to.

Creativity:

· develops and encourages new and innovative solutions

· willing to take disciplined risks.

Integrity:

· honest, encourages openness and transparency; demonstrates highest levels of integrity



	QUALIFICATIONS 

· Masters or Bachelor Degree in Digital Marketing, E-commerce, Advertising, Business or a related field, or significant equivalent experience.  



	EXPERIENCE AND SKILLS:
Essential
· Experience in digital fundraising or e-commerce designing and executing digital engagement and fundraising strategies. 

· Relevant experience developing digital engagement and awareness campaigns  

· Deep knowledge of Search and Display Campaigns

· Deep knowledge of Paid Social

· Deep knowledge of lead generation and conversion programs
· Deep knowledge of email marketing and automations. 

· Working knowledge of web development and web analytics 

· Agency management experience. 

· Ability to organize and manage multiple priorities. 

· Experience in both profit and non-profit sector would be an asset. 

· Strong analytical solutions oriented skills

· Capacity to build and maintain excellent relations and to work effectively in a multicultural and multi-ethnic environment respecting diversity
· Fluent in English, additional language skills would be an asset

Desirable

· Experience with GA and Data Studio for reporting
· Experience using major web content management systems, especially Drupal.

· Experience working internationally with different markets
· Ideally, experience working in the INGO sector. 
· Experience in cloud-based CRM solutions a plus (Salesforce, Hubspot, etc).
· Proven project management skills delivering complex projects on time and on budget with a strong knowledge of all the financial aspects of digital fundraising/marketing including analysis of costs/income, ROI, conversion and donor/client retention data and all other relevant KPIs.
· Strong personal, organisational and self-management skills; with an ability to lead and work in teams and motivate others

· A self-starter using initiative to see opportunities to achieve objectives in this role, working home-based
· Excellent communications skills, both written and verbal

· Strong IT skills particularly in Microsoft products
· Ability to articulate the work of Save the Children with passion

· A willingness to travel for in-person events as required.


	Additional job responsibilities

The job duties and responsibilities as set out above are not exhaustive and the post holder may be required to carry out additional duties within reasonableness of their level of skills and experience.



	Equal Opportunities 

The post holder is required to carry out the duties in accordance with the SCI Equal Opportunities and Diversity policies and procedures.



	Health and Safety

The role holder is required to carry out the duties in accordance with SCI Health and Safety policies and procedures.

	Child Safeguarding:

We need to keep children safe so our selection process, which includes rigorous background checks, reflects our commitment to the protection of children from abuse.

	Safeguarding our Staff:

The post holder is required to carry out the duties in accordance with the SCI anti-harassment policy
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